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A scientist, a 
journalist, and a 
billionaire go into an 
elevator…!



In science the credit 
goes to the man who 
convinces the world, 
not to the man to 
whom the idea first 
occurs.  
— Sir Francis Darwin!
!



Different audiences!
!
To friends!
To funding agencies!
To fellow scientists!
!
!



Different summaries!
!
A specific project!
Your research program!
!
!
!
!



What makes a good research summary?!

First, what makes a bad research summary?!
!

Lynn’s bad research summary :!
	  
!



I work on Gary’s studies about how tdcs affects selective 
dimensional attention. In my recent study participants received 
cathodal stimulation over the left posterior superior temporal gyrus 
while categorizing gabor patches that differed in orientation and 
spatial frequency. Participants pretended they were space explorers 
and had to decide if the gabor patches were poisonous or edible by 
pressing buttons on a game controller.  They received auditory 
feedback about their accuracy so that they learned which ones were 
poisonous and which ones were edible. I fit logistic regression 
models for each participant’s data and used the coefficients to create 
an angle that represented the extent to which that participant’s 
categorization was influenced by both dimensions. An angle of 45 
degrees means a participant used both dimensions equally. The 
baseline condition paid attention to orientation but the cathodal 
stimulation condition paid attention to both the orientation and the 
spatial frequency of the lines in the gabor patches. This 
demonstrates how cortical activity recruited in linguistic processes is 
also involved in nonlinguistic processes.!
!
	  
!



Why is this hard?!

Jargon!!



Why is this hard?!

Getting lost in 
the details!



What your pitch should be!
•  Take about a minute !
•  Start with a memorable hook!
•  Lay out problem in a sentence or two.!
•  Say why this is important, to you, to 

the world, or both.!
•  Conclude with where you are in the 

process. !



What makes a good research summary?!

Lynn’s better research 
summary!
!
!



I	  study how language affects our thinking. For example a grasshopper and 
a lime are really different: they are different sizes, different shapes, different 
weights, different tastes, but, in spite of all of these differences, if I were to 
say, look at the green things, you’d be able to see them as being the same, 
and ignore all those differences that are now irrelevant. Although it’s 
completely trivial for you or I to be able to see how these are the same, it’s 
much more difficult for young children and people with language 
impairments, like aphasia. In my work, I try to understand how learning 
words can help us pay attention to some information and ignore other 
irrelevant information. Like how calling the lime and the grasshopper green 
helps us focus on color and two different containers bowls helps us focus 
on their shape. Recently, I’ve been using what’s called non-invasive brain 
stimulation and I’m really excited about because we can use it to actually 
slightly increase or slightly decrease brain activity that’s associated with 
language—I’m finding that decreasing activity leads people to be worse at 
ignoring irrelevant information, and increasing activity leads people to be 
better at it, meaning normally the part of our brain involved in language is 
helping us do that. If we can understand how language affects the way we 
can pay attention to what matters and ignore what doesn’t, we can 
eventually find ways to help people with language impairments not only 
communicate better but also think better. !



Perfecting your pitch!

•  Write it down!
•  Edit to make concise !

•  Create different 
versions !

•  Practice!!
•  Listen to other people!



Time for some role playing!!



Activities!
•  Take 5-10 minutes to write your own 

research summary!
•  Break into small groups (make sure to 

have a mix of cognitive and social folks to 
really test yourself)!

•  Take turns giving your pitch and giving 
each other feedback on it!

•  Re-group: volunteer for sharing theirs!
•  Memory exercise: probe a couple groups 

to see if they can remember the gist of 
one of their group member’s pitches!



Questions for discussion!
!

How to decide which version to give!
!

When/how to include broader impacts!
!

What/when is our role in informing the 
public?!

 !
!
!


